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INTRODUCTION \(/’

. . i PREMIER
Important progress with strategic partnerships N FOODS
Financial results Strategic Highlights
Mondelez
ad International -
H1 Revenue growth Q2Revenue growth Strategic partnerships International revenue
£48m oo
Flat to prior Distribution
year Space
SKUs
Trading profit Net debt Innovation Customers

International growth stated in constant currency
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GROUP HEADLINE RESULTS

] . _ PREMIER
Revenue growth +1.5% and Trading profit flat to prior year {F OODS

£m FY17/18 H1 FY16/17 H1 Change (%) Q2 Change (%)

Branded sales 295 295 (0.0%) +5.7%

Non-branded sales 58 53 +10.1% +8.9%

Total sales 353 348 +1.5% +6.2%

Divisional contribution 63 63 +0.2%

Group & corporate costs (15) (15) (1.2%)

Trading profit 48 48 0.0%

Trading profit % 13.6% 13.8% (0.2ppts)

EBITDA 56 56 0.0%

EBITDA % 15.9% 16.1% (0.2ppts)

A A stronger second quarter driving revenue growth of +1.5% in the first half of the year

A Nonbranded sales continue to demonstrate strong trajectory

A Logistics transformatioprogrammeon track

A Trading profit & EBITDA in line with prior year




GROCERY \(’

Strong quarter two revenue and lower Divisional contribution N

£m FY17/18 H1 FY16/17 H1 Change (%) Q2 Change (%)
Branded sales 215 213 +0.9% +10.5%
Nonbranded sales 40 37 +7.4% +6.1%

Total sales 255 250 +1.9% +9.7%
Divisional contribution 51 56 (8.5%)

Divisional contribution % 20.2% 22.5% (2.3ppts)

A Sales growth of +1.9% includes International growth
A UK grocery brands returned to volume and revenue growth in quarter two
A Divisional contribution lower due to

Timingof input costinflation recovery

Manufacturing performance and

Knighton Foods




SWEET TREATS

Margin progression due to marketing phasing and SG&A savings

£m FY17/18 H1 FY16/17 H1 Change (%)
Branded sales 81 83 (2.3%)
Nonbranded sales 17 15 +17.0%
Total sales 98 98 +0.7%
Divisional contribution 12 7 +74.2%
Divisional contribution % 11.7% 6.7% +5.0ppts

A Continued gooanomentumof Cadbury cake core range
AMr Kipling sales slightly lower than prior year
ANonbranded sales reflecting contract wins across a range of customers
A Growth in Divisional contribution reflecting:
Phasing of consumer marketing
Lower SG&A costs

Q2 Change (%)

(5.8%)
+15.7%
(2.3%)




OPERATING PROFIT
Lower restructuring costs partly offset by Knighton Foods impairmel{

£m FY17/18 H1 FY16/17 H1
Trading profit 48 48
Amortisation of intangible assets (18) (19)
Foreign exchange fair value movements 1 1
Restructuring costs (3) (7)
Net interest on pension and administration costs (1) (1)
Operating profit before impairment of goodwiill 27 22
Impairment of goodwill 4) -
Operating profit 23 22

A Restructuring costs associated with logistics transformai@yrammeof £3m and lower than
prior year

A Knighton Foods goodwill impairment of £4m




ADJUSTED EARNINGS PER SHARE

Slightly ahead of prior year due to marginally lower interest and tax
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£m FY17/18 H1 FY16/17 H1
Trading profit 48 48
Net regulannterest (22) (22)
Adjusted PBT 26 26
Notional tax @ 19%/®% (5) (5)
Adjusted earnings 21 21
Weighted average shares in issue (million) 834.2 827.7
Adjusted earnings per share (pence) 2.56p 2.54p

A Marginally lower interest reflects reduced drawings on bank RCF
A Notional tax rate 19% compared to 20% in FY16/17
A Weighted average shares higher due to employee share awards

Change (%)
0.0%
+0.6%
+0.5%

+4.6%
+1.7%

+0.9%




NET DEBT OF £535m AT HALF YEAR \‘

£m
600

550 7 7 535

500 -

450 -

400 -

350 -

Net debt Trading profit Depreciation Pensions Capex Interest Taxation Working Restructuring Financing fees  Net debt
FY16/17 capital / Other FY17/18 H1

AHalf year Net debt of £535m is £21m lower than £556m reported at previous Half year

A Cash guidance broadly unchanged for Full Year

A Restructuring costs associated with SG&A overhead cost reductions and logistics transfopmuiamme

Alncrease in Net debt at the Half year compared to year end reflects the natural working capital cycle of the Group
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COMBINED PENSION SCHEAMESCOUNTING BASIS \(pﬁwm
Slight reduction in Premier Foods schemes deficit N FOODS
: : 30 September 2017 1 April 2017
IAS19 Accounting valuation £ _ : _
(Em) RHM  Fremier oo mbined RHM  Fremier oo mbined
Foods Foods
Assets 4,061 661 4,722 4,191 674 4,865
Liabilities (3,473) (1,122) (4,595) (3,597) (1,163) (4,760)
Surplus/(Deficit) 588 (461) 127 594 (489) 105
(STt;rfIglg.ed‘(i)/coi)t) net of deferred tax 488 (383) 105 493 (406) 87
Discount rate 2.70% 2.70% 2.70% 2.65% 2.65% 2.65%
Inflation rate (RPI) 3.20% 3.20% 3.20% 3.30% 3.30% 3.30%

A Scheme liabilities lower due to increase in discount rate and reduction in inflation rate assumptions
A Swap valuations lower partly due to discount rate movement
A Government bonds higher as RHM scheme switching some swaps to Gilts
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PENSION SCHEMES VALUATION EVOLUTION
Position of principle schemes relatively stable

£m

800 -
600 -
400 -

200 -

(200) -
(400) -
(600) -

(800) -

—RHM —Premier Foods 588
_—
Dec Sept
2013 2017
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FY17/18CASH GUIDANCE
Guidancebroadly unchanged

FY17/18 guidance

Working capital

Depreciation

Capital expenditure

Interest¢ cash

Interest¢ P&L

Taxc cash

Tax¢ notional P&L rate

Pension deficit contributions

Pension administrative & PPF levy cash costs
Restructuring costs

Financing fees

£m

Slightly negative
£16-£18m
£20-£22m
£40-£43m
£45£48m

Nil
19.0%
£35m

£4-£6m
£10-£12m
C.£E/m
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Gavin Darby
Chief Executive Officer

Operational review




STRATEGY TO REDUCE LEVERAGE BELOW 3x \‘/,

PREMIER
A balance between growth, cost control & cash generation N FOODS
1 2 3
Protect & Drive Revenues Cost & Efficiency Cash generation
1. UK Underpinned by 2 year cost 1. Lower pension costs
() Invest in innovation and reduction programme New agreement with £32m
marketing to drive growth 1. Logistics restructuring reduction in cash costs over 3
ahead of category levels Combining warehousing & years
(iFurther strengthen well distribution solutions 2. Maintain diversified sources
established relationships 2. SG&A resizing of financing
Willn) IS U e Removing complexity & Extended maturity of capital
2. International duplication structure
Strong doubledigit sales 3. Manufacturing & 3. Tightly focusectapital
growth Procurement expenditure
3. Strategic Partnerships Ongoing cost savings Maintain at c.3% of sales

Cadbury and Nissin to
deliver growth opportunities

Targeting below 3.0x Net debt/EBITDA in approximatei years

Corporate Responsibility and Sustainability
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INDUSTRY CONTEXT \‘

Latest BRC data shows retail sales slog/bdt food sales & volumes buoyant N F O

5.0
%
4.0
3.0
Food sales
2.0 —Food volumes

N2 VAWERN
~_/ %

Jan 2017 Oct 2017

- Non-food sales

(1.0)

A UK food retail sales remain resilient:
Food sales & volume growth while néwod sales slowing
Inflation around +3.2% and limitexVidence of tradinglown

A Asdaincome tracker of disposablacome broadlystable over last 18 months
A Casual dining sector like for like revenues subdued with high levels of discounting

Source: British Retail Consortium, October 2017,
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OUR RECENT PERFORMANCE SET AGAINST PEERS\‘/’
Year to date picture removes Easter phasing effect
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(1.6%)

(1.7%)

(3.3% ) n—

(10.8% ) m—
(12.5% )

Source: Kantaworldpane] Ambient Grocery market (excl. Bread), 36 weeks ended 10 September Zj)_g

I 5.8%
I 4.3%
m— 2.8%

1 0.0%

Global Soft Drinks
Global Snacks & Meals
UK Biscuits

Premier Foods

Global Food & Retall

Global PE FMCG

Global Food & Beverages
US Soft Drinks/Snacks

UK Mid-cap Soft Drinks

UK Soft Drinks

Listed Large-cap Food/HPC
Global Private FMCG
Private Japanese owned
US owned Cereals




AS EXPECTED, QUARTER 1 WAS A CHALLENGING Ol\ﬁﬁMIER
S

Q1 revenue declined, positive market shares and strategic partnershigsF O O D

Q1 sales Market share gains Strategic partnerships

1. Promotional Investment,
particularly affecting Desserts
category

2. Lower category volumes in
June, impacted Bisto, Oxo,
Ambrosia & Sauces

GROSSMAN /(5 :

Cldbuny

(3.1%)
Q1 Revenue
decline
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A RETURN TO BRANDED VOLUME & REVENUE GRO mm 2

Batchelors/ 2 6 RSf A@GSNBR UGKNBS &4dz00Sa &N gSD S

Q2 Volume growth Q2 Revenue growth
% movement year on year % movement year on year
(0]
16.4% 14.3%, , 90/15 6%
0 205 1 3% 8 - 11. 1%
0 0 6%
2% 6.7%
0,
0.4% 5 /° l
(1.4%) (0-6%) (1-3%)
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STRATEGIC PARTNERSHIPS \"Eﬁg,ﬂ;

We have a great platform to leverage future growth N FOOD
pwbros;,
BaICWS
$4.4billion Revenue m fg%%m Relvenue 4 / $26billion Revenue
34 manufacturing ’ 15 LeJEp.?yees 2 150 manufacturing
sites SHes sites
T Clubury
: LOYD

GROSSMAN

& Mondelez,
/ , nternatona

A Nissin partnership provides access to Noodle supply chain and R&D expertise worldwide, in addition
to commercial relationships

A Expanded scope dflondelezinternational agreement affords enhanced opportunity of International
growth through new geographies and Cadbury and Oreo brands

Nissin revenues stated in approximate US$. Equaté436billion 19
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PREMIE

STRATEGIC PARTNERSHIPS DELIVERING GROWT ‘/’
Q2 growth through Super Noodles and Soba Pots, Cadbury Internagonal© D

44%

of Q2 Revenue

5 _CUP rowth
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A Nissin partnership delivereBatchelorsSuper Noodle Pots and Soba Pots
A Nissin Cup Noodle just launched in UK
A 1 dzadNYt Al y2¢ DNRdAzZLJQd &aSO2yR I NBSad YINJSi
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INTERNATIONAL CONTINUES ITS STRONG TRAJECT&&MIER
AD S

/] F ROdzNEX aNJ YALX Ay3 | YR { KINB2RRQADSI N

£m
55 = Cadbu
+18% CAGR Y
50 = Mr Kipling
45 Sharwood's
40 m Bisto
= Ambrosia
35
Oxo
30
= Others
25
Sept 2015 Sept 2017
Rolling 12 month revenue International revenue x brand

A Revenue growth in Australia through Mr Kipling and Cadbury cake
A Ireland businesgrowingshare
A Medium term expectations for double digit growth unchanged
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INTERNATIONAL MOMENTUM BUILDING \‘/,

- : : : ) PREMIER
Brand building in key geographies through direct marketing N FOODS
Australia New Zealand USA
A Direct marketing; 2" A Q3 Cadbury cake & Mr A{KINb22RQa S ELJ} Yy&anA:
social mediazampaign Kipling launch in New In USA
for Mr Kipling follows Zealand following A Further distribution
{ KFNB22RQa f I &G successin Australia with major retailer
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