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\‘ PREMIER
CAUTIONARY STATEMENT NFO00ODS

Certainstatementsin this presentationare forward lookingstatements Bytheir nature,
forward lookingstatementsinvolvea numberof risks,uncertaintiesor assumptionghat
couldcauseactualresultsor eventsto differ materially from thoseexpressear implied
by those statements Forward looking statementsregarding past trends or activities
shouldnot be taken as representationthat suchtrendsor activitieswill continuein the
future. Accordinglyunduerelianceshouldnot be placedon forward lookingstatements
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GROUP OVERVIEW \‘/E%ngnglg

i - G 65% of sal
A Listed on the London Stock Exchange since 2004 rocery (65% of sales)
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A Manufactures, distributes, sells and markets a C

wide range of branded and neoranded
products in the ambient grocery sector

GROSSMAN

A Market leading product portfolio including i

cakes, gravies, stocks, cooking sauces, desserts,
soups and pot snacks

A Operates from 15 sites in the UK MKM %

Sweet Treats (29% of sales)

International (6% of sales)

= =

1: KantarWorldpanels52 w/e 1 January 2017, ambient grocery (excluding bread & morning goods) retail sales value
2: FY16/17 results

Sales £790m EBITDA £133tn
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A BRIEF HISTORY

Pre-1999

Origins Acquisitions Restructurings
A Origins traced A Renamed Premier A Restructuring
back to Foods in 2002 phase
ownership by A Sets out on characterised by
Hillsdown branded number of non
Holdings Plc acquisition phase core disposals

A Taken private by
Hicks Muse, Tate
& Furst

A Series of re
financings

A Listed on LSE in
July 2004

Present

Rebuild

A Management
team with deep
industry
experience

A Strategy based on
brand innovation
and investment
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Total UK ambient grocery market: £25bn

Source: KantaWorldpane] 52 weeks ending 1 January 2017, excludes Foodservice and out of h@‘r
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KEY STRENGTHS & ATTRIBUTES \"ERngtlEg

1 Leading market positions in its product categories
2 Range of leading brands in the UK demonstrated by high household penetration
3 Excellent innovation capabilities driven by consumer insights

4  Strong and established relationships with a wide array of major customers

5 Considerable scale in manufacturing facilities
6 Attractive margins and cash flow generating capacity

7  Experienced management team with highly relevant industry background
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! LEADING CATEGORY POSITIONS \"PﬁMIER
2 Strong market shares and high household penetration WNFO0ODS
Categories
Brands Position Share Penetration

Flavourings &
Seasonings

Quick Meals,
Snacks & Soups

Ambient
Desserts

Cooking Sauces &
Accompaniments

Ambient Cakes

i) Cdbung

£ =

46%

38%

LOYD -

64%

Sources: Category position & market share: IRl 52 w/e 11 March 2017; Penetration:Waritqpaneb2 w/e 26 March 2017 9
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CONSUMER FOCUSED INNOVATION APPROACH \‘

Our innovation strategy starts and ends with consumers A\

Insight Innovation Execution

Building in depth Developing new products Supportlng-wnh media
. that make consumers & outstanding instore
consumer understanding : : .
lives easier execution

Macro
Consumer

Trends

Convenience Foodieness Wellness Indulgence

10



4 CUSTOMER PARTNERSHIPS \"PﬁWER
Strong and established retailer relationships WNFO0ODS

11/19

11/19

2016

2014 2015

League table ranking

2013

Grocery Advantage Survey NPD exclusivity

Notes/Sources: The Advantage Group International, ranking of survey participants2@18.3 11
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5 CATEGORY BASED MANUFACTURING WITH I\/IULTIQ(
TECHNOLOGIES AND PACKAGING FORMATS A\

Cans Pots Tetrapak Twin pots Drums Packets

Snackpack Flow wrap Pouches PET cartons Jars Sachets

f A wide variety of different pack types produced acrb@snanufacturing sites
f Flexibility provides a range of packaging options for future innovation
f UK based supply chain ensures speed to market
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